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With today’s fast-paced business
world, ever-changing technol-
ogy and economic roller coast-

er, it’s essential to stay abreast of new
HRIS trends and continuously pro-
vide value to your organization. To
help you achieve these goals, we’ve
chosen this issue to focus on profes-
sional development.

In our first feature, Cynthia Scott,
Ph.D., M.P.H., of ChangeworksGlobal,
offers valuable information on the
world of executive education. Is it
really worth the time and effort to go
back to school? With leadership con-
fidence and tenure at an all-time low,
it is more important than ever for pro-
fessionals on the leadership track to
hone new skills, promote learning
and engagement in their organiza-
tions and set an example for others.
In her article, Dr. Scott discusses
these education trends, the eight key
areas of leadership focus and the
importance of continuous learning. 

Since we all need to learn how to
control various levels of stress, our
second feature turns to internal medi-
cine and brain maintenance special-
ist, Kathleen W. Wilson, M.D. To
understand stress and how to cope
with it, Dr. Wilson’s article differenti-
ates the way men and women deal
with stress. She discusses several
stress-related conditions and provides
suggestions for handling stressful sit-
uations. If you need to unwind now,
take a moment to relax and read these
helpful tips first!

If you’ve ever wondered how cer-

tain personalities work best together,
you’re in luck. Dr. Claudia Ferrante
and Dr. Cynthia Cycyota, both assis-
tant professors of management at the
United States Air Force Academy in
Colorado Springs, Colorado, offer a
breakdown of personality types and
how to deal with each. Are you a
“mad scientist” or “executor?” Maybe
you’re a “cruise director,” “bobble
head” or “rock?” Find out in this very
concise and informative feature. And
although these are general guidelines,
as individuals are very complex,
recognition of personality types and
cultural dimensions can help you
identify the right people to join cer-
tain groups and work on specific
tasks. Ultimately, these decisions can
help increase organizational efficien-
cy and performance. 

A key part of professional develop-
ment is building your personal brand.
In our next feature, D. Mark Hornung,
senior vice president at Bernard
Hodes Group and “the father of
employer branding,” offers sugges-
tions for creating and perfecting your
personal brand. This refers to the
relationships you have with both
internal and external customers and
basically anyone else with whom you
come into contact. In the article, he
discusses how to manage these rela-
tionships to determine the strength,
or weakness, of your brand and
obtain personal success.

In addition to developing your per-
sonal brand, it’s also essential to
know how to motivate others. Carl

Robinson, Ph.D., principal with
Advanced Leadership Consulting and
a business psychologist and executive
coach, provides interesting informa-
tion on this topic. He reveals six key
steps of high-powered motivators and
the top de-motivators and career de-
railers. By being aware of your
strengths and weaknesses, you can
become a better motivator. And by
doing so, you can help move your
career forward faster and with greater
ease.

The IHRIM.link editorial team
would like to thank all of our contrib-
utors and give a special thanks to
department editor, Jason Averbook,
Knowledge Infusion CEO and co-
founder. Because of his efforts, this
issue contains pertinent articles that
will help further your professional
development. You’ll find tips and
tricks for selecting a learning manage-
ment system, outsourcing payroll in
the SMB marketplace, increasing HR
communications with portals and
implementing HRMS while managing
scope creep (being under pressure to
constantly deliver more that original-
ly promised). You’ll also read about
Bowstreet Inc., a portal tooling ven-
dor that delivers employee and man-
ager self-service solutions to the
workforce management space.

We hope you enjoy this issue of
IHRIM.link and look forward to see-
ing you at the annual conference in
Reno, Nevada on May 1st!
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